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Who are design for print?

We are typographic
designers, working for
you the way you need.

We aim to consistently
exceed expectations,
providing a service that

is creative, responsive
and prompt. Many of our
satisfied clients have been
with us for over a decade.

What services do we
provide and how?

We design and supply all
kinds of print, as well as

writing and editing copy
and taking photographs.

Besides designing for print,
we also create adverts,
exhibitions, websites,

and presentations.

Our approach is always
collaborative. This means we
make sure we understand
your needs and produce
work that is a rational and
appropriate response.

What kind of people
use design for print?

In over two decades of
experience, our client
base has been diverse,
ranging from public sector
organisations (including
local authorities and the
EU), through global
corporations both in this
country and abroad, to
start-up businesses and a
number of self-publishing
authors.
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What next?

If you want sparkling
creative work and affordable
print get in touch now.

Call David Woodward on
0118 969 3633 or email
david@designforprint.org.

We look forward to building
a lasting relationship that

is based on reliability,
responsiveness and trust.
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All performances start at 7.45pm,
unless otherwise stated. There are.
o performances on Sundays. Ticket
prices [indoorl: €7; Concessions
£6.00; Your Reading Passport: £4.50.

extra when sold at the door.

We are in the Mount, which s off
Christchurch Road, not far from the
main gate of the university.

Buses 9, 12, 16 and 20 stop nearby.
The theatre also has its own car
park and a cycle rack i available.

Cover photos
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&w years of Progress

SHL 10am-gpm

0870774 3490
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7743493

We are members ofth Lite Theatre Guld (LTG)

74.349%
Box Offce: 118 950 6060
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Grant from Reacing Borough Council.

Stay i touch with Progress Theatre

n notices by joining our
‘emaillist, which s run by the.
Theatre, and is not used by any other
organisation.

To join, see our website

Membership
If you are interested in acting, direct-
ing, set design, st

lighting or sound, costume,

theatre administration and manage-
ment or any other activity that goes.
onina living theatre, join Progress.
Theatre.

Progress Theatre is committed to
treating everyone with respect and

per year. For details, call 0870 774
3495 or email membership@
progresstheatre.co.uk.

Friends.

age, gender, race, disability or sexual
orientation.

LY

y
Theatre and taking part in social
activites i to become a Friend.
Membership costs only £10 per year.
Dame Judi Dench is the President of
the Friends of Progress. For further
details, call 0870 774 3492 or email
friends@progresstheatre.co.uk.

Progress writers’ workshop
Progress Theatre has a Writers'
Group for aspiring playwrights.
For details email writersgroup@
progresstheatre.co.uk.

Progress Youth Theatre.

The theatre runs Youth Drama
Groups for children and young people
from the ages of 5 to 18. Each group
‘explores all practical aspects.

theatre and has the opportunity to
present at least one production a year:

studentgroup@progresstheatre.co.uk.
for 14-18 year olds, or youthgroup@

progresstheare.co.uk for 513 year

olds.

743495

Theatre faciliti

Gala nights

We are happy

Daey Pl ROf- 1992

Open auditions
Allauitions fo publ a
open to non-members. Audiion
the Progre:

The following audition dates are
P

h September 2006,
0pm

Alice i Storytand

15th October 2006

Wait Until Dark

3rd & 6th December 2006

Decadence & People in Cages.

7th & 11th February 2007

The Husband Defeated

11th & 14th March 2007

A Good Mouthful & After Eighties

st & th April 2007

AMidsummer Night's Dream

2204, 24th April 2007

ol
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The Mount
Christchurch Road

Reading fo1 sHL

tel: 0870774 3490
enquirieseprogresstheatre.co.uk
‘www.progresstheatre.co.uk

60years
of Progress

60years
of thought
provoking
theatre
season
2006-7

programme
available now
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Sixtieth anniversary
programme and beer mat
for the Progress Theatre,
Reading.

Progress Theatre needed a
new logo and programme
to mark sixty years of
ground-breaking theatre.

Using bright colours and
bold sans serif typography,
we produced an eye-
catching programme which
folds out to make an
attractive poster.
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School of Human and University of
Environmental Science Reading

Environmental Forensics
at Reading

Study the state-of-the art techniques used in
today’s criminal investigations

DFP are a preferred design
Department of Geography =@ ﬁ'g";ﬁiﬁ"gf Zl:pRl:I:::;: :gf’ the University
1 o

Working closely with the

( ; e Og ra p hy University’s branding
team we have produced a
[ ) .
t R d range of different course
a ea I ng brochures using eye-
catching imagery and
careful typography.

-

University of
& Reading

Undergraduate programmes

The work is always
delivered on time and
at the right price.

University of

g Reading

Student diary
200_8.—2009
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Location Intelligence:
a matter of national security

PN

Associationof ChiefPoice Officers snd overseas,
(ACPO) supportspolice forcesin

England and Wales wheneser in Maplnfoplaysa pivotalrole

resoutce management says
PNICC information offcr,
Mike Brown,

and resourees may be beyond the
remitor capacity of any oneor
groupof polceforces,

Essentiallys Business Inellignce 128 0 longeracecpable o

Manager, Maplnfo. By creating

‘and manage the redeployment

todl,

secntrl mappng of oction lone reports to be sureof what

hensiv,location based tinerary .
PNI

ritclto today s uncertain et
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43 police forcesin the countryin | 9netime: Nowwe have eskime,

orological and ertorst climte,

swillyandeficentyorderte I

avalusble reporting ool for

(COBR),the UK Government

ment, the web-based data collc

Group Sales Director
joins MaplInfo

Local Shopping Patterns:
an invaluable town centre

parks throughout Grea Britin,
The NSLSP can be combined with
any Maplnfo datasetavaisble at
Postcode Sectorleve,such asde-
mogaphic ncorme,lifesyle
orexpenditure, enabling organis
tions tovisualisethe primary sec-

Systems Lid.and
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services and soft

toregenerate on
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mateofatonal securiy
PolceNaionlInformaton
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implementsa new resource

Location Intelligence:
the new dawn for GIS

AtMaplinfo, we belevethatthe needtobe designed tocater fora

Tothisend, our continmed mission
is o delver accessible Location
Intlligence slutions, In his news-
leter we outine the benefis to
Local Government from the user's
experience. Weslso highiightthe
development of products, ke
Maplnfo Exporare, which

provide e based solutons for
organisation-wvide and publicnter
faces and meetthe evolving need.
for flxibleand usable web map-
pingcapabiltis.

Further,with  growing demand
onthe public sectorto meet Central
and Local Government diectives,
Location Inelligence s playimg an
increasingly critcal rle n helping
todeliver key targets. With he
growing usabilyof sanple map-
ping software, many o these
targets can now be achieved —

not simply as tickin the box,
butas anongoing mechanism for
growing municipal efficiencies.

desiged ad bt by Mapioo

tocime prevention-with
expeiences from Vieoam,
Incis, st and the USA.
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andjor shopping population
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bybranches of g

www.mapinfo.co.uk
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New York maps crime

I

ith more th
aallsand 1.3m complaint and provide NYPD crime analsts

bythe NYPD, the Real Time Crime  and view crimes by typeand
G locaion,

Commissioner im Onalfo.

resoutce. The firstof s kind,

detecives instantaneous informa. Penthe Real Tme Crime Center

Cumberland County (US)
residents find out what's
in their backyard

ore information

citywide,ensbling them to denify

s
and respond to merging cires.
” e stop spikes in crime before they

get detailed maps of the City Before the Real Time Crime

by address, parcel mumber or by
simply lickingon a map, and see
allofthe proposed ransportation
projecs within 1,000 feetora

Inadditon, Cumberland County
isabletoenhance s E9-11 serv-
ices through the website, result

ingin quicker and more sccurate

Realt
responses o iizens,cspecilly

inthe smaler municipalites.

graphic relationships atthe imescene.

through Maplofo paroer
Minnervs,

Hints and tricks: Seamless Layer:

Whatis a Searmles:

other tables and reas them as

troldialog box. Changes made
e Scamless L

lyto
llofthe tablesthat make up the
seamlesslayer

Rastertls ares perfect cample

lessl
manyraser tles and setting the

transhucency options for ach
individual e, youcan ‘stich

ifyousantiodothisoabfle - ClikOK.
- From the Tooks ¢
bl
< The Save Searmless Map Sheet
umneg Churcer negrcie. (5 S
Tool Mangerin Maplno o e
Professional.Here s a cxarn ame
pleofhovyou would use - Cliksave
showneht been reted
- From he 2
ool contol Use thislaer tomake

yoursetings. This isa simple

thesetings allin one go.

 Inthe Tools st slect he
forthe

Seamless Table Manager.
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‘maps by GIS experts, for GIS
sting, Web

e

Intll

strcam discipline snd spplications  solutions

Maplnfo Priority
Outcomes Quickstart:

Mansger Te: +44 (0)1753 848 200,

transportinformation to itizens,
through GIS technology.

Notably, good addressing capab-
iliies are lsoreferenced and can
helpinatleastsixother Outcornes
whilstcontributing o broader
Serviceimprovement straegies
across the board.

Beyond the need to comply with
‘Central Government direcivs,
Iocation-based nfortion systems
provideaariety of other benefs,
Government and publicservices
are geographic by nature and map-
pingis becoming more and more.
importantto Local Government
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Design for Print believe
that company newsletters
need not be boring.

Inviting and appropriate
design, careful copy
editing and detailed work
on excellent typography
distinguish this piece for
MaplInfo Corporation.

Prior to their take-over

by Pitney Bowes, we

were main suppliers of
print and design to the
European offices of this
leading global information
mapping company.

The company experienced

a considerable increase in
sales in response to their
first public sector newsletter.
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Design for Print have long
specialised in marketing
materials for IT companies.

@Confirm

This conference brochure
for MaplInfo places
impactful imagery in a
visually appealing layout.

Careful attention was paid
to text design to ensure that
complicated booking and
scheduling information was
communicated effectively.

CAF

Confier Arews Forum

6and 7 June, 2006
Marriott Hotel, Solihul

The brochure integrated
with a range of other
conference materials,
including exhibition
panels, flags and giveaway

AGENDA OUTLINE - 6 JUNE 2006 AGENDA OUTLINE - 7 JUNE 2006
Plssetick jshto stend:

L~ .
STILL NOT CONVINCED?
HERE IS WHAT PREVIOUS CAF

ATTENDEES HAVE TO SAY:

10001200

w4 A e items, and the conference
e was a great success.

This year'sevntsbeing hld s th prestgous Marror
Hotel n Solll. This fou st hote with confeence
acites wl provide excellnt home rom home

‘The Confirm Annual Forum is the ‘must attend' event for all Confirm customers. comforts whilstattending the Confirm Annual Forum. 13451430
The venue s convenietlylocated lose tothe M, M6
‘and M40 and only a few minutes off the M42. Birmingham
workshops and seminars, consultancy drop-in sessions and much more. Book today i 0 minutes avay

rd o thi 3 opportunity! 7 up 0 300 vehices.

10451245

10001200

With our detailed kowledge
of print production, we can
advise on the most effective
printing techniques,
whether short-run digital

for as few as 25 individually
personalised copies, or large
format offset lithography for
editions of 10,000 or more.

“The two-day forum is packed with user groups and cross discipline sessions,interactive

CONFERENCE HIGHLIGHTS o 15001630
15001630

e ——
cross-discipline sessions.

- Customer presentations with 15001630
realworking examples

J—— Register today!
:;',':,‘:::y‘:;’f::: S www.mapinfo.co.uk/caf

o — Email: caf@mapinfo.com
[ ———— “ Tel: 01634 880 141 163017.00

o o b ed s Fax: 01634 880 383 1930-2330

15001630
15001630

it

www.mapinfo.co.uk/caf
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Garden and exterior lighting
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Hawkhurst Lighting
needed a high impact
catalogue for their
lighting products.

We designed a logo for the
new company as well as a
visually appealing brochure
which makes the most of
the products themselves.

This was supplied as
printed copy and as a
web-ready Acrobat PDF
file which was then placed
on the company website.

The catalogue generated
considerable interest
in the new company.

dfo
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We create great looking
logos for all kinds of
companies.

acumentia

scientific and technical consultants

7\

Logo desigh means more
than just coming up with a
compelling image. Taking
the trouble to understand
the company and its market,
we provided Pharos with

a company name as well

as a corporate identity
PHAROS scheme. This was then
implemented across all the
company’s communications,
including a range of Word
templates for in-house use.

FLORACHEM

N c@

The MapInfo e-Government Alliance

N ®
) styco HAW K .o,?

LIGHTING CENTRE
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1895 1899 1925 1930
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Women Members of Durham StMary's College BC Armstrong College

undergraduates Women's Hostel founded (on the Wear) WBC and St Mary's

admitted to Durham reported to be rowing. College BC stage the

University (The Hostel became fist inter-collegiate
StMary's College for Women's (timed)
Women only in 1919) ety
Armstrong College:
Women's BC founded

(on the Tyne)

1986 1990 1991 1993

DUWBC 4+ selected Won Club Fours Won Club Eights at UAU women's
to represent GB at atHenley Women's. Henley Women's cchampions
23 Championships Regatta Regatta

One gold medal ‘Three gold medals
at BUSA (British at BUSA
Universites Sports

Association)

W Prebends Bridge in Durham looking downstream - photograph:

. = ‘f"&:’ ——
NN e

The First Wallabies *

*
* Tourists and Olympians

: BRITISH |,
o & AMERIAN Torpg(!

|

LONG DISTANCE
TRAVELLERS: the
tour criss-crossed
the UK, covering
over 3,000 miles.
The Wallabies
travelled an
additional 26,122
miles during the
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We have worked with a
number of arts venues
including the River &
Rowing Museum in Henley
and the World Museum of
Rugby at Twickenham.

We produce catalogues and
exhibitions that respond
sympathetically to the

work displayed. Legibility
and the users’ needs are
always paramount.
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HENLEY GOLF CLUB
A Centenary History

1907 -2007

Brian Law and Michael Herriot

PEOPLE
YOUR MOTHER
WARNED YOU

ABOUT

17 Post-war changes along
the river: 1947-1960

Post-war boating

“The war accelerated both the design of marine.
engines and the construction of boats for all

for their

Just published by the Two
Rivers Press in Reading

is ‘Down by the River’ a
fascinating work of local
history by Gillian Clark.

This collaboration follows
on from other publications
produced by Design for
Print for clients including
the River & Rowing
Museum in Henley-on-
Thames, a local council,
the River Thames Society
and Henley Golf Club.

17 Post-war changes along the river: 1947-1960

still sing the original buildings. Members and

the top of the slipway for lifting engines. Morive

p y Len Hazell,
ferryman and groundsman. Len kept the greens
ross sl the deliv-

eriesfrom the brevwery, kept the generator run.
ning and switched it off at 11pm before he

power was from a generator. Frank also designed
and built a tall metal gantry outside the main
shed forlifting boats rom trailrs r engines from
boats. The advent of povier tools made working.
lifealil

Harry lsascs had died in 1942, b tin- I
d 1o e 1810 good age. Moss
Boat Company was then run as a private limited  installations and repairs. There were st a few

th Frank Pearce and

customers with small boatsstored n theshed and

ace of the site. They
the part of Fry’ Island between George Lewiss
garden and the Reading Rowing Club that held
the lrge, open-ended, wooden building on the

The
maintenance were no longer available, and the

waters. Bigger engines could drive bigger boats,

and used by the cadets i about 1950.

“There were developments in materials for boat-
e us assand  generated by the launches.

“The demand in the hire business during the
19505 was increasingly from a customer who
wanted (o arrive by car and take a launch by the
o day o forlonger
Thames Hire

w adpet s T
affected every business on theriver Craiser Association vas formed in 1955, There

onthe’
were  thousand more petrol-driven boats on the
river than there had been in 1939. When petrol
rationing finished in 1950 there was  further
inerease i numbers and size ofboats.! Allhousgh
the term houseboat”
the decade,thebig pre- war luxury vessels ke the

capital to invest i fleets of bosts
for weekly summer lets (and still have seasonal
trade, damaged boats and winter storage prob-
lems) ot serve theprivate owner in some other
way. C i

od of just over ten years. By 1047 there.

nnnnnnnnnn
s place to entertain

d by the wealthy
re gone. The term was.

Vear petrol aunches [Houseboats Smallbosts

1936 1240 o 10202
1939 1595 - 9826

1946 2193 2 s6m0 remained open throughout the war but had
1947|2569 21 8253 held no social functions. By 1946 members and
s
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forrepair work or for under-cover winter storage.
He designed and built it himself,utilsing the old
b

Mosss frontage for service.* The company did
ot rovided fuc, wter or

dfo
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Having launched our C1 pr
enhance your customer ex
are at the very heart of our
now completed our first ev

What have you been telling us?

of you are satisfied, of which neary 11n 2 of you are eilher very or extremely satisfied

o1 you would use Bottomline again i1

of you were satsfied that our products provide the functionality you desire

are appy wit e positive user experience.

Key strengths

Our key strengths lie with our people and
products. When we asked you 'what is
thing about doing business:

quality of our staff

Suitability of product
why you chose Botiom

85% of you are satisfed that we put e needs
of your organisation first, e & simiar
percentage feel important and valued
customers.

Over 90% of you are satisfied with the level of
customer care you received o us

Bottomline
$ Technologies.

he results are in

l‘\' ‘\ 11“

Bottomline

Technologies.

With every customer contact,

generate new opportunities

enhance our customers’ experience

seek customer feedback
know our customers better
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Our clients often say how
much they appreciate the
comprehensive service we
provide.

Our work for Bottomline, the
leading payment solutions
provider, has included
illustration, exhibition
graphics and the design

of templates for a range

of marketing materials.

Using low-cost and speedy
digital printing we devised
a four-part employee
postcard mailout which
featured a prize draw.

The postcards fitted
together to make up the
poster image which was
displayed to staff when
they returned to work after
the Christmas break.
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